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Abstract 
Statistics shows us with no doubt the importance of tourism industry, even the most immigrant economies can get without 
this industry shaky. United States economic earnings of tourism industry is about $110 billion annually, and ten times more 
that in the European Union, even with the financial economic downturn from the last five years, making tourism a key factor 
solution to cross over the economic crises. In this paper we are discussing the correlation between tourism and creating 
sustainable development through eliminating business complexities, and ways to measure tourism development. The study 
takes three emergent markets from the EU and compares them to Romania as a case with its medium of 10 million annual 
visitors. Results reveal that the majority of developed economies consider tourism a fundamental industry for their economic 
growth because it depends on other productive sectors making the infrastructure of a zone and cycling its economic wheel. 
The elimination of business complexity at both macro- and microeconomic level can help developing markets to reach a 
higher level of efficiency and eventually increase quality.  
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1. Introduction 
Available statistics indicate that the annual growth rate of tourism sector in the world is about 7.7% and growing 
yearly (WTO, 2012), which makes tourism on of the top profitable economic activities for countries. During 
vacations time most of countries begin to market their potentials in an attempt to stimulate more tourists to profit 
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from their spending, making a significant impact on the growth of  their economies and contributing widely to 
small local business, which no doubt encourage the development process in an economy. Tourism size and its 
quality contain many activities which form and correlate horizontally and vertically with other productive 
activities sectors, making the economic wheel rounding and growing continuously. Two questions are raised by 
private sectors and governments: how to eliminate complexities and barriers to develop the tourism industry and 
obtain financing sources for projects (Jenkins & Henr, 1982) and  what are the ways to attract investments aligned 
with an overall strategy to continuously rehabilitate the infrastructure development of a region, which allows the 
establishment of small and medium-sized enterprises and craft industries, making a diversification on the 
productive base of an economy and expanding the community development (Weidenfeld, 2013;Vasconcelos & 
Rafael, 2011). Therefore, the majority of industrialized and emergent countries consider creating a powerful 
tourism industry an important element for their economic growth in the long term, based on services provided 
and the grounds of these services to be found, which in the end contributes to the developing of the country’s 
infrastructure.  The elimination of business complexity for any industry will always be a challenge at micro- and 
macroeconomic level. In the scope to reach a higher level of efficiency and quality, systems are created to 
contribute and deliver a strategy which should be helpful in reducing complexity. In tourism industry there are a 
few developments at the two economic levels established, yielding  notable success in reducing complexity:  a) 
the EU competence (after the Lisbon Treaty (art. 195)) which referred in a direct mode to complement, support 
and coordinate the action of the Member States in tourism as the largest economic activity in the EU (after 
Distribution and Construction) and also b) the recently adopted Europe 2020 Strategy which positions value and 
competitiveness on the European Tourism sector, supported by entrepreneurship and modern industrial 
frameworks to fit with complexities in this sector creating a continuous growth. At the microeconomic level we 
should consider the innovations presented by modern communication technology (Hojeghan & Esfangareh, 
2011) used in buying airline tickets to desired destinations and reserving hotel room instantly.  
2. Measuring the economic impact of tourism 
There are three main analysis methods which allow the calculation of tourism’s economic impact, methods which 
are described below. 
The Analysis of Importance (Significance Analysis) is concerned with extracting the size and structure of 
tourism sector from the national accounts data, taking into account the spending of residents, as well as from 
abroad. This system focuses specifically on identifying the tourism sector’s share in spending and gross domestic 
product (GDP) (Stynes, 1999). The system approach includes also a number of criteria to identify the definition 
of the visitor and tourist, and the environment as usual, tourist consumption classification, collective spending 
on tourism, gross fixed capital formation in the tourism sector, and to identify tourism or tourism-related products 
and activities, ways of measure the contribution of the overall tourism activity in gross domestic product (GDP) 
(Jackson, 2005), size of employment and fixed capital. It also includes general principles of the system details 
on methods of calculating the contribution of the tourism sector in types of consumption, activities, and displays 
them in a number and tables.  
The second analysis method - Impact Analysis - focuses on the impact of money spent by external tourists in 
addition to the money that returns from foreign tourism to the domestic tourism on the economy of a region, 
whether it is a direct impact (on hotels and restaurants, transport, museums and retailers) or an indirect one 
(income and employment), taking into account the nature of the interaction between the tourism sector and other 
economic sectors (Pao, 2005). This analysis is characterized by flexibility in terms of the degree of circular, 
which could be used to analyze the overall impact of tourism on the economy of the state as a whole, or analyze 
the impact of a particular type of spending tourists on a specific type of tourist activities. Different methodologies 
are used in this framework, including tables input - output where it is tracking the effects of increased tourism 
spending on the various sectors of the economy on and through the entanglements between those sectors. 
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The Cost - Benefit Analysis is a type of analysis which has a focus on the feasibility and efficiency of tourism 
projects (Duffield, 1982) from the point of view of society and is therefore interested in measuring the private 
and social benefits (such as the educational value of tourism) and the private and social costs (such as the impact 
of tourism on the environment). 
 
 
 
 
 
 
 
 
 
 
 
 
Fig.1. The three main analyses to measure the economic impact of tourism 
Source: by authors 
3. Research hypotheses 
Researchers’ studies prove that tourism plays a major role in the long run economic growth (Schuber, Brida & 
Wiston, 2011) and has an influence across overall economy contributing to the development of countries in the 
end. A study in Spain discovered a stable long-run relationship between tourism and economic growth (Balaguer, 
2002). Therefore, the investigated hypothesis is: the evolution of the revenues generated by the tourism 
industry has an impact over Romania’s GDP and eliminates business complexity at a macroeconomic level, 
getting sustainable development in emergent economies as a result.  
4. Analysis method 
The factor analyzed to prove our hypothesis is tourism total contribution to GDP in our four selected emergent 
markets which is obtained by GDP generated by direct travel and tourism industries plus the indirect and induced 
contributions which include the contribution of capital investment spending. This factor was explained  in USD 
billion at current prices and exchange rates, through annual percentage change in the 2000 in US $ billion series 
and the share of travel and tourism spending or employment  in the equivalent economy-wide concept in the 
published national income accounts or labour market statistics. Visitor’s exports are compared with exports of 
all goods and services, domestic travel and tourism spending is compared with GDP, government individual 
travel and tourism spending is compared with total government spending, internal travel and tourism 
consumption is compared with total internal consumption (i.e. total domestic spending plus total export), leisure 
travel and tourism contribution to GDP is compared with total GDP, business travel and tourism contribution to 
GDP is compared with total GDP, travel and tourism capital investment spending is compared with all fixed 
investment spending.  
The data obtained are from the archives of European Commission Statistic’s database (Euro stat) and the World 
Travel & Tourism Council. The data at our disposal are presented in the form of dynamic / chronological (time) 
series. For the characterization of such series we have calculated, on the base of its terms, a system of statistical 
indicators, among which are: absolute change (with fixed base or chained base), dynamic index (with fixed base 
or chained base), rate of increase (with fixed base or chained base), the average level of the absolute change, the 
average index of dynamics and the average level of growth rate.   
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5. Descriptive statistics 
In order to analyze the time evolution of the concerned socio-economic phenomenon, the tourism industry's 
contribution to the gross domestic product (GDP) of a country from the beginning of the 21st century and up to 
the present time, we have considered four member states of the European Union, two of which being located in 
the eastern part of Europe - Romania and Hungary - and the other two in the West - France and Spain.  
Authors assume a descriptive analysis based on absolute values of GDP generated by the tourism industry, this 
being determined by the relative reporting that is not relevant because of differences in the status of the countries 
concerned and the size of the tourism phenomenon in them. 
According to the chart below, the first mentioned country experienced two periods in terms of tourism 
contribution to GDP: the one before the integration to the European Union (before January 1st, 2007) and another 
one following the integration. The first period has recorded a racing growth and at a constant rate of the extent 
to which the tourism contributed to GDP until 2007, when we can see an increase of $ 2.92 billion (45%) 
compared to the previous year. This can be considered one of the beneficial effects of Romania’s joining to the 
European Union at the beginning of the year.  
 
 
Fig. 2. Travel and tourism total contribution to Romania’s GDP 
Source: by authors, based on World Travel & Tourism Council statistics 
 
During this time, the turning point was the year 2005 which increased the tourism sector's contribution to GDP 
by $ 4.57 billion (71.4%) compared to the previous year. The explanation can be given by Romania’s integration 
into the North Atlantic Treaty Organization which took place in the previous year. 
In the second period we can notice an augmentation of 23.8% of the tourism total contribution to Romania's GDP 
during only the first year. Although the global financial crisis was triggered in this year, our country has 
experienced it from next year onwards (2009), year beginning with which the phenomenon we are referring to 
followed a downward trend (has decreased in total by up to 30.9%) until 2011 when it recorded a new increase, 
but an insignificant one (8.1%). The increase was temporary because in 2012 the contribution of tourism sector 
to Romania's GDP remained almost constant. Moreover it started to return to an upward trend in the current year. 
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We continued the analysis with a similar characteristics country,  Romania`s neighbour Hungary by following 
the  tourism industry’s growth trend from the early 2000s  up to present and what differences it has recorded. The 
chart below shows us that Hungary has the same evolution and approximately the same trend. 
 
 
Fig.3. Travel and tourism total contribution to Hungary’s GDP 
Source: by authors, based on World Travel & Tourism Council statistics 
 
Specifically, until 2008 the tourism contribution to Hungarian PIB suffered a modification in the sense of growth, 
and after this year, the respective phenomenon started to decrease with 15% over the next two years. As in the 
case of Romania, in 2011 the tourism industry had a higher impact to Hungary’s gross domestic product, but the 
next year it starts to diminish with the onset of the global economic crisis.  
Compared to Romania there is also a difference given by the superior level of tourism industry contribution to 
GDP during the 14 years analyzed, starting from a value of $ 7.22 billion compared to just $ 1.61 billion reached 
by our country.  Another contradistinction between the two states is represented by the extent to which this 
phenomenon has changed from year to year in Hungary, the rates of increase / decrease recorded being much 
smaller, the greatest one having a relative value of 18%. It is also worth mentioning that the share of tourism 
sector in the whole economy of Hungary outperform the case of Romania. For example, this year the share has 
reached a level of 10.6% in Hungary, as opposed to 5.2% in Romania. 
The third country to consider is France which has known a steady increase at a slower rate than in the case of the 
states analyzed so far regarding the extent to which tourism contributes to national GDP. The only exception is 
the year 2005 when it underwent a slight decrease. According to the chart below, the reference points are 
represented by each of the years 2008 and 2011, after which the investigated phenomenon began to decline by 
9.2 % and 5.9 %, marking the beginning of the last two global financial crises. This evolution is similar to those 
observed in the case Romania and Hungary. 
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Fig. 4. Travel and tourism total contribution to France’s GDP 
Source: by authors, based on World Travel & Tourism Council statistics 
 
In absolute terms, we can state that the largest contribution of the tourism industry to France’s GDP was noticed 
in 2008 ($285.7 billion), with an augmentation of 68.5% in comparison with the year 2000. 
Unlike the local tourism sector, this time the calculated rates of increase / decrease are smaller, the reached peak 
being of 17.4% in 2004. 
The second Western-European country taken under consideration is represented by Spain, shown in the chart 
below, which recorded a similar trend to that of the other analyzed states and a faster pace of development 
compared to France and Hungary, but a slower one than Romania. Throughout the period of investigation, the 
years 2008 and 2011 are also in this case reference points, they are characterized by an average growth of the 
tourism industry contribution to national GDP and followed by a decrease of about 9% of this phenomenon. 
The 2003 modification should be emphasized regarding the impact of the tourism sector on Spain’s gross 
domestic product, a change which represented the most significant increase (22.2 %). 
Compared to those other European countries that were the subject of this paper, the case of Spain is characterized 
by rates of increase / decrease lower than those calculated for Romania, but higher than those of Hungary and 
France. 
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Fig 5. Travel and tourism total contribution to Spain’s GDP 
Source: by authors, based on World Travel & Tourism Council statistics 
 
It is worth mentioning that this is the only country that recorded in 2013 a decrease of the extent to which tourism 
brings its contribution to national GDP. 
6. Conclusions 
For the developed economies which were analyzed, tourism is a fundamental industry to their economic growth 
because it contributes significantly to the gross domestic product. We can also state that, during the first part of 
the considered period, the tourism revenues generated in our four investigated European states have stimulated 
the growth of national GDP, but after the year 2008 the global financial crisis took command triggered a similar 
downturn in each of the respective countries. 
The three main analyzes to measure the economic impact of tourism are the analysis of importance, the impact 
analysis and   the cost - benefit analysis. Tourism is a sector with a strong dynamic, in most countries is in a 
higher increase compared to global economic growth. Romania is part of the countries with a remarkable 
expansion potential, and this is enhanced by the evolution of this industry. 
Reducing business complexity to a high extent in the Romanian tourism industry can be effectuated in the 
moment when a clear and organized strategy will be found in the scope of creating governance and higher 
efficiency in this sector. 
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